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THE REAL-BEEF 

CHEWABLE. 

REAL EASY 

PREVENTION.
It’s easy to see how the use of HEARTGARD® Plus (ivermectin/pyrantel) 
supports your recommendation for year-round heartworm disease prevention. 
HEARTGARD Plus is:

•	 The	only	heartworm	preventive	that	comes	in	the	Real-Beef	Chewable

•	 The	heartworm	preventive	dogs	love	to	take1

•	 The	#1	most	requested	heartworm	preventive2

•	 Backed	by	the	Plus	Customer	Satisfaction	Guarantee3

®HEARTGARD and the Dog & Hand logo 
are registered trademarks of Merial. 
All other marks are the property of 
their respective owners. ©2014 Merial 
Limited, Duluth, GA. All rights reserved. 
HGD14TRTRADEAD1 (04/14).

IMPORTANT SAFETY INFORMATION: HEARTGARD® Plus (ivermectin/pyrantel) is well tolerated. All dogs should be 

tested for heartworm infection before starting a preventive program. Following the use of HEARTGARD Plus, digestive 

and neurological side effects have rarely been reported. For more information, please visit www.HEARTGARD.com.

JoinPowerof12.com

1 Of dogs showing a preference in two studies, all dogs preferred HEARTGARD Plus 
 Chewables to TRIFEXISTM (spinosad + milbemycin oxime) beef-flavored chewable 
 tablets; Executive Summary VS-USA-37807 and VS-USA-37808.
2 Opinion Research Corporation, Heartworm Prevention Medication Study, 2012. 
 Data on file at Merial.
3 Ask your Merial Sales Representative for full guarantee details.

See brief summary on page 01
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CAUTION: Federal (U.S.A.) law restricts this drug to use by or on the order of a licensed veterinarian.

INDICATIONS: For use in dogs to prevent canine heartworm disease by eliminating the tissue stage of heartworm 
larvae (Dirofilaria immitis) for a month (30 days) after infection and for the treatment and control of ascarids (Toxocara 
canis, Toxascaris leonina) and hookworms (Ancylostoma caninum, Uncinaria stenocephala, Ancylostoma braziliense).

DOSAGE: HEARTGARD® Plus (ivermectin/pyrantel) should be administered orally at monthly intervals at the 
recommended minimum dose level of 6 mcg of ivermectin per kilogram (2.72 mcg/lb) and 5 mg of pyrantel (as pamoate 
salt) per kg (2.27 mg/lb) of body weight. The recommended dosing schedule for prevention of canine heartworm disease 
and for the treatment and control of ascarids and hookworms is as follows:

HEARTGARD Plus is recommended for dogs 6 weeks of age and older. For dogs over 100 lb use the appropriate 
combination of these chewables.

ADMINISTRATION: Remove only one chewable at a time from the foil-backed blister card. Return the card with the 
remaining chewables to its box to protect the product from light. Because most dogs find HEARTGARD Plus palatable, 
the product can be offered to the dog by hand. Alternatively, it may be added intact to a small amount of dog food.
The chewable should be administered in a manner that encourages the dog to chew, rather than to swallow without 
chewing. Chewables may be broken into pieces and fed to dogs that normally swallow treats whole.

Care should be taken that the dog consumes the complete dose, and treated animals should be observed for a few 
minutes after administration to ensure that part of the dose is not lost or rejected. If it is suspected that any of the dose 
has been lost, redosing is recommended.

HEARTGARD Plus should be given at monthly intervals during the period of the year when mosquitoes (vectors), 
potentially carrying infective heartworm larvae, are active. The initial dose must be given within a month (30 days) 
after the dog’s first exposure to mosquitoes. The final dose must be given within a month (30 days) after the dog’s last 
exposure to mosquitoes.

When replacing another heartworm preventive product in a heartworm disease preventive program, the first dose of 
HEARTGARD Plus must be given within a month (30 days) of the last dose of the former medication. 

If the interval between doses exceeds a month (30 days), the efficacy of ivermectin can be reduced. Therefore, for 
optimal performance, the chewable must be given once a month on or about the same day of the month. If treatment 
is delayed, whether by a few days or many, immediate treatment with HEARTGARD Plus and resumption of the 
recommended dosing regimen will minimize the opportunity for the development of adult heartworms.

Monthly treatment with HEARTGARD Plus also provides effective treatment and control of ascarids (T. canis, T. leonina) 
and hookworms (A. caninum, U. stenocephala, A. braziliense). Clients should be advised of measures to be taken to 
prevent reinfection with intestinal parasites.

EFFICACY: HEARTGARD Plus Chewables, given orally using the recommended dose and regimen, are effective against 
the tissue larval stage of D.immitis for a month (30 days) after infection and, as a result, prevent the development of the 
adult stage. HEARTGARD Plus Chewables are also effective against canine ascarids (T. canis, T. leonina) and hookworms 
(A. caninum, U. stenocephala, A. braziliense).

ACCEPTABILITY: In acceptability and field trials, HEARTGARD Plus was shown to be an acceptable oral dosage form 
that was consumed at first offering by the majority of dogs.

PRECAUTIONS: All dogs should be tested for existing heartworm infection before starting treatment with HEARTGARD 
Plus which is not effective against adult D. immitis. Infected dogs must be treated to remove adult heartworms and 
microfilariae before initiating a program with HEARTGARD Plus.

While some microfilariae may be killed by the ivermectin in HEARTGARD Plus at the recommended dose level, 
HEARTGARD Plus is not effective for microfilariae clearance. A mild hypersensitivity-type reaction, presumably due 
to dead or dying microfilariae and particularly involving a transient diarrhea, has been observed in clinical trials with 
ivermectin alone after treatment of some dogs that have circulating microfilariae.

Keep this and all drugs out of the reach of children. 
In case of ingestion by humans, clients should be advised to contact a physician immediately. Physicians may contact a 
Poison Control Center for advice concerning cases of ingestion by humans.

Store between 68°F - 77°F (20°C - 25°C). Excursions between 59°F - 86°F (15°C - 30°C) are permitted. Protect 
product from light.

ADVERSE REACTIONS: In clinical field trials with HEARTGARD Plus, vomiting or diarrhea within 24 hours of 
dosing was rarely observed (1.1% of administered doses). The following adverse reactions have been reported 
following the use of HEARTGARD: Depression/lethargy, vomiting, anorexia, diarrhea, mydriasis, ataxia, staggering, 
convulsions and hypersalivation.

SAFETY: HEARTGARD Plus has been shown to be bioequivalent to HEARTGARD, with respect to the bioavailability of 
ivermectin. The dose regimens of HEARTGARD Plus and HEARTGARD are the same with regard to ivermectin (6 mcg/
kg). Studies with ivermectin indicate that certain dogs of the Collie breed are more sensitive to the effects of ivermectin 
administered at elevated dose levels (more than 16 times the target use level) than dogs of other breeds. At elevated 
doses, sensitive dogs showed adverse reactions which included mydriasis, depression, ataxia, tremors, drooling, paresis, 
recumbency, excitability, stupor, coma and death. HEARTGARD demonstrated no signs of toxicity at 10 times the 
recommended dose (60 mcg/kg) in sensitive Collies. Results of these trials and bioequivalency studies, support the safety 
of HEARTGARD products in dogs, including Collies, when used as recommended.

HEARTGARD Plus has shown a wide margin of safety at the recommended dose level in dogs, including pregnant or 
breeding bitches, stud dogs and puppies aged 6 or more weeks. In clinical trials, many commonly used flea collars, dips, 
shampoos, anthelmintics, antibiotics, vaccines and steroid preparations have been administered with HEARTGARD Plus 
in a heartworm disease prevention program.

In one trial, where some pups had parvovirus, there was a marginal reduction in efficacy against intestinal nematodes, 
possibly due to a change in intestinal transit time.

HOW SUPPLIED: HEARTGARD Plus is available in three dosage strengths (See DOSAGE section) for dogs of different 
weights. Each strength comes in convenient cartons of 6 and 12 chewables.

For customer service, please contact Merial at 1-888-637-4251.

CHEWABLES

®HEARTGARD and the Dog & Hand logo are registered trademarks of Merial. 
©2014 Merial Limited, Duluth, GA. All rights reserved. HGD14TRTRADEAD1 (04/14).

     Color Coding 0n
 Dog Chewables Ivermectin Pyrantel Foil Backing
 Weight  Per Month Content Content and Carton

 Up to 25 lb 1 68 mcg 57 mg Blue
 26 to 50 lb 1 136 mcg 114 mg Green
 51 to 100 lb 1 272 mcg 227 mg Brown
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Got a question?  
Ask Shawn. 
Maybe you’re tired of babysitting 

your team members. Perhaps 

you’re looking for strategies to 

beat a bully. Shawn can help. 

Shawn McVey, MA, MSW, 

is a member of the Firstline 

and Veterinary Economics 

Editorial Advisory boards and 

CEO of McVey Management 

Solutions in Austin, Texas. 

Email your questions for him to 

firstline@advanstar.com, then 

visit dvm360.com/mcvey to 

read McVey’s advice on other 

hot topics. 

Check out 

Shawn’s video 

answers at 

dvm360.com/

mcvey.

ASk ShAWn:

We’re sick of 
chronic absenteeism 

We are a small one-doctor 

practice in a rural area. 

We have a staf of about eight, 

and we have been struggling with 

chronic absenteeism with a part-

time receptionist and a full-time 

technician. I’ve documented 10 sick 

days for the receptionist and nine 

for the technician over a relatively 

short time period. Do you have any 

suggestions about how to remedy 

this?—Sick at heart

Dear Sick at heart, 

Manage them with the three-strike rule, 

and terminate them if they don’t follow 

your attendance policy. Your docu-

mentation suggests you have no other 

course of action left. If you don’t act, it 

may send a bad message to your em-

ployees who are following your policy. 

To make up for being short-stafed 

until you can fnd replacements, ofer 

a bonus to your existing team mem-

bers by splitting 0.4 percent of the 

missing staf person’s wages. Team 

members will be happy that you 

acknowledged them and appreciated 

their eforts, and you may fnd that 

they don’t want to replace the other 

employees. And when you do fnd the 

right replacements, your team mem-

bers will understand an appreciate 

how valuable good team members are 

and how critical it is to keep commu-

nication open and morale up. 

Good luck!

—Shawn

Ask the experts

GETTYIMAGES/TOM MErTOn
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EXPECT SOMETHING DIFFERENT

Actual results based on 17 weeks of feeding Rex 

Metabolic Advanced Weight Solution at Olde 

Naples Animal Wellness Center in Naples, FL

Weight management that 
works in the real world.
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A solution to a
STICKY PROBLEM
Our doctor doesn’t like to use a lot of glue when closing incisions. 
If she does use some, it’s only a small drop. We’ve found a great 
way to use very small quantities of glue on the very end of an inci-
sion. We get very f ne cheap needles and attach them to the end of 
the bottle to limit the amount that’s dispensed. 
—Sara Hall 

Veterinary assistant

Lakewood Veterinary Clinic 

Lake Odessa, Michigan

>>Receptionist:

Of er pet owners a detailed handout 

that explains the health plans you 

of er so they can review it while 

they’re waiting to see the doctor.  

Explain that it’s a way to spread the cost of 

wellness services out over the course of a year. 

You may also help interested pet owners enroll 

at the end of the visit. When clients enroll, print 

and email the details of the specif c health plan 

they signed up for and walk them through the 

services their plan covers. 

>>Technicians and assistants:

Ask clients what questions they have 

about the health plans the reception-

ist introduced. Based on the pet, the 

client and their needs, you can make a 

recommendation about which health 

plan is best suited for the pet and client. 

>>Practice manager:

Identify your goals. If your goal is to 

increase dentistry, create plans that 

include a dental cleaning in addition 

to the annual wellness services.

>>Veterinarian:

Use plans as a payment option for the 

services you’re already recommending. 

During wellness appointments of er 

the option of enrolling in a plan that 

includes the care you’ve recommended for the pet. 

Rate your success. My practice wanted to 

increase dental care, so we promoted a plan with 

dental cleaning. Our dentistry numbers are up 12 

percent in the last year, and almost 15 percents of 

our active client base is enrolled in a health plan.

Kelly Searles is the practice manager at  Bigger Road 

Veterinary Clinic in Kettering, Ohio.

What’s your role? 

Some pet owners are still confused about health or 
wellness plans. Some believe it’s a form of insurance or 
that it covers everything their pet needs while they’re 
enrolled. The answer lies in good communication.
By Kelly Searles

Wellness plans:
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Kitten love
One of our technicians saved 

a kitten last fall that was 

abandoned by its mother. Guess 

what the clinic has now? You 

got it, a clinic cat named Tator. 

Being able to take a two-minute 

break to go play with a kitten—

how much better could life be? 

Try to be unhappy around a 

kitten—it just doesn’t work.

—Kelly Phillips

Receptionist

Medford Veterinary Clinic

Medford, Wisconsin

Get happy @ work

Get moving
Exercise is a great motivational way to keep yourself 

going and a great stress reliever. If I can work out for 

a half an hour over my lunch break, I feel so much 

better. I also get more energy to keep the day going—

and for my two children when I get home. Whether 

I run three miles or do an exercise video, I feel great 

and it’s my perfect balance to keep me going everyday.

— Melissa Wiitala

Technician

Medford Veterinary Clinic

Medford, Wisconsin

Get happy in 2015! 
dvm360 brings you the tools, tips and 
tricks you need to expand your emotional 
intelligence and avoid burnout in this new, 
improved and highly interactive dvm360 
app issue. For more details, head over to 

dvm360.com/ipadapp. 

Tastes like

Works like

HillsVet.com

�  Irresistible new form

�  Full strength, clinically

  proven effi cacy 

CLINICAL NUTRITION

TO IMPROVE QUALITY OF LIFE™

©2015 Hill’s Pet Nutrition, Inc. ®/™ Trademarks
owned by Hill’s Pet Nutrition, Inc.
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leadership challenge

W
here you work—and what you do there—infuences what you 

make. For years, we’ve looked a regional data to bring clarity to 

what team members are earning in practice. But as practices 

continue to grow and expand their services, team members have the 

option of working in a larger variety of practices and performing a wide 

variety of tasks that have the potential to increase their pay—including 

pursuing practice ownership in some states. Check out the data on the 

following pages: 

Up with revenue = up with team 

pay. Dr. Ernie Ward and other 

experts uncover the biggest non-

secret around: If you want to pay 

team members more money, you 

need to earn more money. 

Specialized technicians: 

Encouraging technicians to become 

certified in one of the 11 currently 

approved technician specialties 

is one way for practices to boost 

revenue and raise pay. Veterinary 

Medicine delves into the details of 

these specialties.

On deck in your 
favorite veterinary 
publications

The team 

pay report. A 

comprehensive 

overview of the veterinary team 

community, as measured by the 

2014 and 2015 Firstline career Path 

Study. Plus, tips on how to pay team 

members more—and why some 

may be leaving the profession.

A new way to 
look at pay
Do you know what factors influence your 
pay? And would you be willing to work 
someplace else if you could earn more?

66.9%

No.

8.3%

i don’t know.

Team members: are you interested in practice ownership?

6.2%

Yes, and it is allowed 
in my state.

10.4%

Yes, but it is not  
allowed in my state.

8.3%

Yes. i don’t know if it’s 
allowed in my state.

Numbers may not total 100 percent due to rounding.
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smart is…

BROAD COVERAGE 
IN A SOFT CHEWABLE

© 2015 Virbac Corporation. All Rights Reserved. SENTINEL and SPECTRUM are registered trademarks of Virbac Corporation. 
Heartgard and the Dog & Hand logo are registered trademarks of Merial. 1/15 15288

 * A. caninum.
 * * Prevents fl ea eggs from hatching; is not an adulticide.

TO ORDER, CALL YOUR DISTRIBUTOR REPRESENTATIVE OR CALL YOUR 

VIRBAC REPRESENTATIVE AT 1-844-4-VIRBAC (1-844-484-7222).

Dogs should be tested for heartworm prior to use. Mild hypersensitivity reactions have been noted in some dogs carrying a high 
number of circulating microfi lariae. Treatment with fewer than 6 monthly doses after the last exposure to mosquitoes may not 
provide complete heartworm protection. Please see full product label for more information or visit www.virbacvet.com.

Protection against six parasites instead of only three.

See brief summary on page 09
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leadership challenge

TIme TO GROW

Sources: 2010, 2012, 2014 and 2015 Firstline career Path Study

50%

50%

Team members say they 
got a raise last year.

Expect to get a raise this 
year as well.

Team pay by practice type 

General practice, 1 doctor 

$14.18 $14.18 $16.63 $16.03

receptionist Veterinary 
assistant

credentialed 
technician

Practice 
manager

General practice, 2 to 3 doctors 

$14.22 $13.52 $17.10 $18.71

receptionist Veterinary 
assistant

credentialed 
technician

Practice 
manager

General practice, 4 or more doctors

$15.64 $13.61 $17.13 $21.42

receptionist Veterinary 
assistant

credentialed 
technician

Practice 
manager

Specialty practice

$15.35 $16.12 $18.67 $22.81

receptionist Veterinary  
assistant

credentialed 
technician

Practice  
manager

About 87 percent of team 

members say they’re 

willing to take on more 

responsibility at their 

practice to earn more. 

So where can you start? 

With the right training, 

of course! Want to help 

pets manage their pain? 

read more about certified 

Veterinary Pain Practitioner 

credentialing on page 10. 

or check out options for 

team members interested 

in pursuing a career in 

management on page 13. 

And for more career paths 

for team members, visit 

dvm360.com/teampay 

for a list of resources and 

career opportunities. 
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leadership challenge

Caution 
Federal (USA) law restricts this drug to use by or on the order of a 
licensed veterinarian.

Indications 
SENTINEL® SPECTRUM® (milbemycin oxime/lufenuron/praziquantel) is 
indicated for the prevention of heartworm disease caused by Dirofilaria immitis; 
for the prevention and control of flea populations (Ctenocephalides felis); and 
for the treatment and control of adult roundworm (Toxocara canis, Toxascaris 
leonina), adult hookworm (Ancylostoma caninum), adult whipworm (Trichuris 
vulpis), and adult tapeworm (Taenia pisiformis, Echinococcus multilocularis 
and Echinococcus granulosus) infections in dogs and puppies two pounds of 
body weight or greater and six weeks of age and older.

Dosage and Administration 
SENTINEL SPECTRUM should be administered orally, once every month, 
at the minimum dosage of 0.23 mg/lb (0.5 mg/kg) milbemycin oxime, 
4.55 mg/lb (10 mg/kg) lufenuron, and 2.28 mg/lb (5 mg/kg) praziquantel. For 
heartworm prevention, give once monthly for at least 6 months after exposure 
to mosquitoes.

Dosage Schedule

Body  
Weight

Milbemycin  
Oxime per 
chewable

Lufenuron  
per  

chewable

Praziquantel  
per  

chewable
Number of 
chewables

2 to  
8 lbs.

2.3 mg 46 mg 22.8 mg One

8.1 to  
25 lbs.

5.75 mg 115 mg 57 mg One

25.1 to  
50 lbs.

11.5 mg 230 mg 114 mg One

50.1 to  
100 lbs.

23.0 mg 460 mg 228 mg One

Over  
100 lbs.

Administer the appropriate combination of chewables

To ensure adequate absorption, always administer SENTINEL SPECTRUM 
to dogs immediately after or in conjunction with a normal meal.

SENTINEL SPECTRUM may be offered to the dog by hand or added to 
a small amount of dog food. The chewables should be administered in a 
manner that encourages the dog to chew, rather than to swallow without 
chewing. Chewables may be broken into pieces and fed to dogs that normally 
swallow treats whole. Care should be taken that the dog consumes the 
complete dose, and treated animals should be observed a few minutes after 
administration to ensure that no part of the dose is lost or rejected. If it is 
suspected that any of the dose has been lost, redosing is recommended.

Contraindications 
There are no known contraindications to the use of SENTINEL SPECTRUM.

Warnings 
Not for use in humans. Keep this and all drugs out of the reach of children.

Precautions 
Treatment with fewer than 6 monthly doses after the last exposure to 
mosquitoes may not provide complete heartworm prevention. Prior 
to administration of SENTINEL SPECTRUM, dogs should be tested 
for existing heartworm infections. At the discretion of the veterinarian, 
infected dogs should be treated to remove adult heartworms. SENTINEL 
SPECTRUM is not effective against adult D. immitis.

Mild, transient hypersensitivity reactions, such as labored breathing, 
vomiting, hypersalivation, and lethargy, have been noted in some dogs 
treated with milbemycin oxime carrying a high number of circulating 
microfilariae. These reactions are presumably caused by release of 
protein from dead or dying microfilariae.

Do not use in puppies less than six weeks of age.

Do not use in dogs or puppies less than two pounds of body weight.

The safety of SENTINEL SPECTRUM has not been evaluated in dogs 
used for breeding or in lactating females. Studies have been performed 
with milbemycin oxime and lufenuron alone.

Adverse Reactions 
The following adverse reactions have been reported in dogs after 
administration of milbemycin oxime, lufenuron, or praziquantel: 
vomiting, depression/lethargy, pruritus, urticaria, diarrhea, anorexia, 
skin congestion, ataxia, convulsions, salivation, and weakness.

To report suspected adverse drug events, contact Novartis Animal 
Health at 800-637-0281 or the FDA at 1-888-FDA-VETS.

Manufactured for:  Novartis Animal Health US, Inc. 
Greensboro, NC 27408, USA

NADA #141-333, Approved by FDA 
© 2013 Novartis Animal Health US, Inc 
NAH/SSC/BS/1 
1/14
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What’s your hourly wage?

How many hours do you work each week?

0.8%

0.8%

2.3%

4.1%

11.5%

44.6%

24.1%

6.1%

2%

2.3%

lESS ThAN 10

11 to 15

16 to 20

21 to 25

26 to 30

31 to 35

36 to 40

41 to 45

46 to 50

51 to 55

56 or More

1.4%
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Considering 
a specialty?
Check out the 

February Veterinary 

Medicine cover story 

“What Specialized 

Technicians Bring 

to the Table” for a 

closer look at the 11 

technician specialties 

at dvm360.com/

techspecialties.
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H
ey you. Yes, you! 

Are you a techni-

cian? Are you feeling 

stuck in a career rut? Do you 

ever wonder about other op-

portunities for technicians? Of 

course you do—because techni-

cians are educated, dedicated 

and compassionate people who 

always strive to give the best to 

their patients. 

Gone are the days of the 

technician simply holding an 

animal or preparing vac-

cines. Now technicians 

are using their 

superpowers 

to further their 

education 

and become 

dynamic 

participants 

in the feld 

of veterinary 

medicine to 

ofer high-

quality patient 

care.

The painful truth
Today technicians can pursue 

further training and specializa-

tion in many avenues, including 

dentistry, anesthesia, internal 

medicine and emergency and 

critical care—and also in the 

feld of pain management. 

Technicians and veterinarians 

involved in pain management 

help strengthen the practice’s 

bond with animals and with cli-

ents. As pain management has 

become an important specialty 

area in human medicine, it’s led 

to a greater awareness of pain 

in animals. Pet parents want 

the best for their furry family 

members, and that includes top-

of-the-line pain management.

In veterinary medicine we 

now know that pain is best 

managed through an inter-

disciplinary approach, and we 

can best achieve efective pain 

management through coop-

eration, sharing knowledge 

and the collective wisdom 

of veterinary professionals 

from many disciplines. 

Certification 
deciphered

Te International 

Veterinary Acad-

emy of Pain 

Management’s 

program grants 

the title of Certi-

fed Veterinary 

GETTYIMAGES/SToCk FoundrY

skill builder

A PAiNlEss 

career choice
obtaining certification as a Certified Veterinary Pain 
Practitioner will not only help you provide the next level 
of care to patients—it may also help you reach a new 
level of personal and professional growth. By Tasha McNerney, BS, CVT
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CALL  800.255.6864, ext. 6    CLICK  TheCVC.com    EMAIL  cvc@advanstar.com    FOLLOW

© 2015 Advanstar Communications, Inc.   CVCGR15_AT068 

   innovativewholeteam,
   wholepractice
  continuingeducation
      sessions

onlyat

ANNOUNCING 

five don’t-miss innovative session tracks from CVC.

dvm360 Full Circle seminars: Critical Topics, Multiple Perspectives 

Learn then Earn: Connect Clinical + Practice Management Concepts

Your Practice Presence: Get Online & Go Off the Chart

Real Discussions, Real Results

Expert2: The Power of Interaction

 

Each session is developed to support the way you practice veterinary medicine today.  

All are CVC  Two-way Learning Sessions, built using education techniques that:

• Personalize session content to meet your greatest needs right now  

• Invite maximum interaction between speakers and attendees

• Deliver optimum take-home value!  

Visit www.TheCVC.com and look for the Two-way Learning icon!

Which will you choose?
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In This Case: 



Choose your  
career path 
looking for new avenues for 

your career? Check out our 

new series “Coffee on the 

Couch.” Tasha McNerney 

interviews technicians who’ve 

boosted their careers to the 

next level to discover the 

recipe for a longlasting career 

in veterinary medicine at 
dvm360.com/CoffeeTalk.  

in the first episode Tasha 

talks with Mary Berg, Bs, 

lATg, RVT, VTs (dentistry), 

about career paths in 

dentistry.
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skill builder

Pain Practitioner (CVPP) for veterinar-

ians and licensed technicians or Certi-

fed Animal Pain Practitioner (CAPP) 

for physical therapists and physical 

therapist assistants with certifcation 

in canine rehabilitation for candidates 

who complete the program and pass a 

certifcation test. Te certifcation pro-

gram emphasizes the value of the many 

disciplines capable of enhancing patient 

comfort and quality of life and educates 

about a variety of modalities. Tese 

areas include:

> Analgesic drug therapies 

> Analgesic adjunct therapies

>  Physical rehabilitation methods

>  Complimentary alternative therapies, 

such as acupuncture and massage

By using a multimodal approach the 

CVPP can use analgesic drug therapies 

along with physical therapy techniques 

such as massage, hydrotherapy and acu-

puncture to create a multidimensional 

pain management plan.

Put your certification to work
After obtaining a CVPP, the technician 

can work with pet owners and veterinari-

ans to provide the best pain management 

plans for patient in these ways:

1. Assess the patient’s current 

status and pain management regime 

and—together with the owner and 

veterinarian—create a pain management 

plan specifc to that patient for the best 

overall outcome.

2. Assist in the acute pain man-

agement setting helping clinics to 

create protocols under a veterinarian’s 

guidance for postoperative pain scor-

ing and proper analgesic techniques for 

acute surgical pain. 

3. Act as a point person the pet 

owner can contact and relay information 

to about the pet’s progress. Te CVPP 

can then take this information and work 

with the veterinarian to make changes to 

the analgesic plan as necessary to ensure 

the best outcome for that patient.

By obtaining your CVPP you can also 

help in the continuing education of your 

clients and team members. Many vet-

erinary professionals who have obtained 

the CVPP designation go on to write 

magazine articles, teach online courses 

and lead seminars on various pain man-

agement topics.

Tere are so many opportunities 

for the veterinary technicians when it 

comes to pain management. Technicians 

can further their education and be-

come certifed in acupuncture, massage 

therapy, reiki and various other pain 

management modalities. 

By reaching the goals associated 

with CVPP certifcation, veterinary 

technicians can increase their patients’ 

safety and comfort, increase the overall 

morale at your practice, educate pet 

owners on the importance of proper 

pain management and increase client 

compliance in this area.

Now, it’s not all sunshine and puppy 

kisses. Obtaining your CVPP will require 

a big time commitment. And you need 

to be at a practice that supports techni-

cians being an active part of the medi-

cal process. But if you do jump through 

the hoops, your patients will have more 

comfortable recoveries from surgery and 

older animals will cope with chronic pain 

better because of your eforts.  

Tasha McNerney, BS, CVT, is a member of the 

IVAPM, and she is currently pursuing her CVPP. She 

works as a technician at Rau Animal Hospital in 

Glenside, Pennsylvania. 
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ProFessional growth

D
o you have what it 

takes to be a practice 

manager? Wait, wait 

… don’t answer yet. First let’s 

discuss what it means to be a 

practice manager.

Practice management in-

cludes responsibilities in almost 

every area of practice operation, 

it doesn’t look exactly the same 

in every practice and practice 

managers don’t all follow the 

same path to their positions. 

Well beyond providing high-

quality care to animals, practice 

management focuses on busi-

ness operations, employing 

sound management principles 

and standards so the busi-

ness can serve its mission and 

provide a prof table return to 

the practice owner. A practice 

manager is a member of a team, 

working hand-in-hand with 

the practice owner to bring the 

owner’s vision to fruition. 

So what does the typical 

practice manager’s job descrip-

tion look like? T e practice 

manager’s realm of responsibil-

ity may include accountability 

for staf  ng, marketing, f nances, 

risk management and equip-

ment and facility management. 

A practice manager is more than 

a jack of all trades—he  or she is 

a master of all trades. T e tasks 

the manager performs—as well 

as the skills and knowledge re-

quired to accomplish these du-

ties—are extensive. What many 

practice managers love about 

their job is that the responsibili-

ties are multifaceted, and each 

day can be very dif erent.

1 Human resources
As the human resources 

guru, the manager plans, 

directs and coordinates the 

organization’s human resource 

management activities, includ-

ing recruiting and hiring team 

members, managing employee 

benef ts, providing guidance 

and direction to subordinates, 

training the team, scheduling, 

setting performance standards 

and monitoring performance.

2Law and ethics
In the role of legal eagle, 

the manager addresses issues 

related to compliance with legal 

and statutory requirements, 

as well as ethical mandates for 

veterinary professionals. 

3Marketing
Marketing responsi-

bilities require managers to 

develop internal and external 

marketing plans and materi-

als and monitor the outcomes 

of these ef orts. To promote 

client relations, the manager 

establishes protocols for client 

communication and oversees 

client services. 

4Practice 
organization

Practice organizational respon-

sibilities include maintaining 

Step up into 
ManaGeMenT
Find out what it takes—and how to get there—with 
these tips and a quick quiz to see if you’re ready to 
be a practice manager. By Christine Shupe, CAE

What kind of 
manager are 
you?
Check out job 

descriptions for 

offi ce manager, 

practice manager and 

hospital administrator 

from the VHMa 

at dvm360.com/

managercareer to 

plan your next steps 

to grow your career. 
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CAUTION: Federal (USA) law restricts this drug to use by or on the order of a licensed veterinarian.

Description:
NEXGARD® (afoxolaner) is available in four sizes of beef-flavored, soft chewables for oral administration to dogs and 
puppies according to their weight. Each chewable is formulated to provide a minimum afoxolaner dosage of 1.14 mg/lb (2.5 
mg/kg). Afoxolaner has the chemical composition 1-Naphthalenecarboxamide, 4-[5- [3-chloro-5-(trifluoromethyl)-phenyl]-4, 
5-dihydro-5-(trifluoromethyl)-3-isoxazolyl]-N-[2-oxo-2-[(2,2,2-trifluoroethyl)amino]ethyl. 

Indications:
NEXGARD kills adult fleas and is indicated for the treatment and prevention of flea infestations (Ctenocephalides felis), and 
the treatment and control of Black-legged tick (Ixodes scapularis), American Dog tick (Dermacentor variabilis), and Lone 
Star tick (Amblyomma americanum) infestations in dogs and puppies 8 weeks of age and older, weighing 4 pounds of body 
weight or greater, for one month.

Dosage and Administration:
NEXGARD is given orally once a month, at the minimum dosage of 1.14 mg/lb (2.5 mg/kg).

Dosing Schedule:

NEXGARD can be administered with or without food.  Care should be taken that the dog consumes the complete dose, and 
treated animals should be observed for a few minutes to ensure that part of the dose is not lost or refused. If it is suspected 
that any of the dose has been lost or if vomiting occurs within two hours of administration, redose with another full dose. If 
a dose is missed, administer NEXGARD and resume a monthly dosing schedule.

Flea Treatment and Prevention:
Treatment with NEXGARD may begin at any time of the year. In areas where fleas are common year-round, monthly 
treatment with NEXGARD should continue the entire year without interruption. 

To minimize the likelihood of flea reinfestation, it is important to treat all animals within a household with an approved 
flea control product.

Tick Treatment and Control:
Treatment with NEXGARD may begin at any time of the year (see Effectiveness).

Contraindications:
There are no known contraindications for the use of NEXGARD.

Warnings:
Not for use in humans. Keep this and all drugs out of the reach of children. In case of accidental ingestion, contact a 
physician immediately.

Precautions:
The safe use of NEXGARD in breeding, pregnant or lactating dogs has not been evaluated. Use with caution in dogs with a 
history of seizures (see Adverse Reactions).

Adverse Reactions:
In a well-controlled US field study, which included a total of 333 households and 615 treated dogs (415 administered 
afoxolaner; 200 administered active control), no serious adverse reactions were observed with NEXGARD.

Over the 90-day study period, all observations of potential adverse reactions were recorded. The most frequent reactions 
reported at an incidence of > 1% within any of the three months of observations are presented in the following table. The 
most frequently reported adverse reaction was vomiting. The occurrence of vomiting was generally self-limiting and of short 
duration and tended to decrease with subsequent doses in both groups. Five treated dogs experienced anorexia during the 
study, and two of those dogs experienced anorexia with the first dose but not subsequent doses.

Table 1:  Dogs With Adverse Reactions.

1Number of dogs in the afoxolaner treatment group with the identified abnormality.
2Number of dogs in the control group with the identified abnormality. 

In the US field study, one dog with a history of seizures experienced a seizure on the same day after receiving the first dose 
and on the same day after receiving the second dose of NEXGARD. This dog experienced a third seizure one week after 
receiving the third dose. The dog remained enrolled and completed the study. Another dog with a history of seizures had a 
seizure 19 days after the third dose of NEXGARD. The dog remained enrolled and completed the study. A third dog with a 
history of seizures received NEXGARD and experienced no seizures throughout the study. 

To report suspected adverse events, for technical assistance or to obtain a copy of the MSDS, contact Merial at 1-888-637-
4251 or www.merial.com/nexgard. For additional information about adverse drug experience reporting for animal drugs, 
contact FDA at 1-888-FDA-VETS or online at http://www.fda.gov/AnimalVeterinary/SafetyHealth.

Mode of Action:
Afoxolaner is a member of the isoxazoline family, shown to bind at a binding site to inhibit insect and acarine ligand-gated 
chloride channels, in particular those gated by the neurotransmitter gamma-aminobutyric acid (GABA), thereby blocking pre- 
and post-synaptic transfer of chloride ions across cell membranes. Prolonged afoxolaner-induced hyperexcitation results in 
uncontrolled activity of the central nervous system and death of insects and acarines. The selective toxicity of afoxolaner 
between insects and acarines and mammals may be inferred by the differential sensitivity of the insects and acarines’ 
GABA receptors versus mammalian GABA receptors.

Effectiveness:
In a well-controlled laboratory study, NEXGARD began to kill fleas four hours after initial administration and demonstrated 
>99% effectiveness at eight hours. In a separate well-controlled laboratory study, NEXGARD demonstrated 100%
effectiveness against adult fleas 24 hours post-infestation for 35 days, and was ≥ 93% effective at 12 hours post-infestation 
through Day 21, and on Day 35. On Day 28, NEXGARD was 81.1% effective 12 hours post-infestation. Dogs in both the treated 
and control groups that were infested with fleas on Day -1 generated flea eggs at 12- and 24-hours post-treatment (0-11 
eggs and 1-17 eggs in the NEXGARD treated dogs, and 4-90 eggs and 0-118 eggs in the control dogs, at 12- and 24-hours, 
respectively). At subsequent evaluations post-infestation, fleas from dogs in the treated group were essentially unable to 
produce any eggs (0-1 eggs) while fleas from dogs in the control group continued to produce eggs (1-141 eggs). 

In a 90-day US field study conducted in households with existing flea infestations of varying severity, the effectiveness of 
NEXGARD against fleas on the Day 30, 60 and 90 visits compared with baseline was 98.0%, 99.7%, and 99.9%, respectively.  

Collectively, the data from the three studies (two laboratory and one field) demonstrate that NEXGARD kills fleas before 
they can lay eggs, thus preventing subsequent flea infestations after the start of treatment of existing flea infestations. 

In well-controlled laboratory studies, NEXGARD demonstrated >94% effectiveness against Dermacentor variabilis and 
Ixodes scapularis, 48 hours post-infestation, and against Amblyomma americanum 72 hours post-infestation, for 30 days.

Animal Safety:
In a margin of safety study, NEXGARD was administered orally to 8- to 9-week-old Beagle puppies at 1, 3, and 5 times the 
maximum exposure dose (6.3 mg/kg) for three treatments every 28 days, followed by three treatments every 14 days, for 
a total of six treatments. Dogs in the control group were sham-dosed. There were no clinically-relevant  effects related to 
treatment on physical examination, body weight, food consumption, clinical pathology (hematology, clinical chemistries, or 
coagulation tests), gross pathology, histopathology or organ weights. Vomiting occurred throughout the study, with a similar 
incidence in the treated and control groups, including one dog in the 5x group that vomited four hours after treatment.

In a well-controlled field study, NEXGARD was used concomitantly with other medications, such as vaccines, anthelmintics, 
antibiotics (including topicals), steroids, NSAIDS, anesthetics, and antihistamines. No adverse reactions were observed 
from the concomitant use of NEXGARD with other medications. 

Storage Information:
Store at or below 30°C (86°F) with excursions permitted up to 40°C (104°F).

How Supplied:
NEXGARD is available in four sizes of beef-flavored soft chewables: 11.3, 28.3, 68 or 136 mg afoxolaner. Each chewable 
size is available in color-coded packages of 1, 3 or 6 beef-flavored chewables.

NADA 141-406, Approved by FDA

Marketed by: Frontline Vet Labs™, a Division of Merial Limited.
Duluth, GA 30096-4640 USA

Made in Brazil.

1050-4493-02
Rev. 4/2014

  N1 % (n=415) N2 % (n=200)

 Vomiting (with and without blood) 17 4.1 25 12.5

 Dry/Flaky Skin 13 3.1 2 1.0

 Diarrhea (with and without blood) 13 3.1 7 3.5

 Lethargy 7 1.7 4 2.0

 Anorexia 5 1.2 9 4.5

Treatment Group

Afoxolaner Oral active control

®NexGard is a registered trademark, and TMFRONTLINE VET LABS 
is a trademark, of Merial. ©2014 Merial. All rights reserved.

 Body Afoxolaner Per Chewables
 Weight Chewable (mg) Administered

 4.0 to 10.0 lbs. 11.3 One

 10.1 to 24.0 lbs. 28.3 One

 24.1 to 60.0 lbs. 68 One

 60.1 to 121.0 lbs. 136 One

 Over 121.0 lbs. Administer the appropriate combination of chewables

inventory and medical records systems, establishing 

protocols for hospital policies and procedures and 

coordinating equipment acquisition and mainte-

nance. Te manager also establishes data monitoring 

systems related to veterinary practice, such as con-

trolled drugs, radiography exposure and laboratory 

and surgical procedures.

5Finance
On the fnancial side, the manager oversees 

banking procedures, establishes client credit policies, 

conducts fee analyses and manages payroll. In consulta-

tion with the practice owner, the manager also monitors 

fnancial trends and projections and prepares budgets.

Becoming a hospital manager
You can pursue a career as a practice manager from 

several directions. One approach is to land a position 

in a practice as an ofce manager or another manage-

ment type of position that will be a stepping stone to 

a higher level management position. Working as a re-

ceptionist or a technician teaches hands-on experience 

in a practice, which provides a basic understanding of 

a practice manager’s responsibilities. Ofce managers 

also learn basic management skills applicable to prac-

tice management. 

Once you determine you’re ready to move to the 

next level, it’s imperative to take a personal inventory 

of your skills, accomplishments and career goals and 

schedule time with the owner to evaluate your perfor-

mance and identify areas of improvement. Tis is also 

the time to share your inventory and discuss career 

aspirations. Te goal of the meeting is to enlist the 

owner’s support as you prepare to take on your next 

professional challenge.

Another strategy for entering the feld of practice 

management is to take classes at one of the growing 

number of schools that ofer training in veterinary 

practice management. Tese schools ofer courses such 

as business management, veterinary law, accounting 

and veterinary hospital supervision. Te more mana-

gerial skills you possess, the more responsibility you 

can assume. Check out the self quiz on page 16. 
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Ready for anything.

 Are your clients ready for anything? With VPI®, they can choose the pet
health insurance option that  fi ts their lifestyle and their budget. Your clients
will appreciate that VPI covers exam fees, and  they only need to meet a single,
annual deductible. Plus, VPI-insured clients visit their veterinarians 50% more
often, helping to ensure more healthy patients and a financially healthy practice.*

Help your clients be ready for whatever comes next. Recommend pet
health insurance from VPI. Learn more at www.vpihealthypractice.com
or call 866-VET-4VPI (866-838-4874). 

Covering more of what you treat every day.

*When compared to clients without pet insurance. Source: VPI Consumer Awareness & Usage Study 2013. 

Insurance plans are offered and administered by Veterinary Pet Insurance Company in California and DVM Insurance Agency in all other states. Underwritten by Veterinary Pet Insurance Company (CA), Brea, CA, an A.M. Best A rated company (2013); 
National Casualty Company (all other states), Madison, WI, an A.M. Best A+ rated company (2014). ©2014 Veterinary Pet Insurance Company. Veterinary Pet Insurance, VPI and the cat/dog logo are service marks of Veterinary Pet Insurance 
Company. Nationwide, the Nationwide N and Eagle, and Nationwide Is On Your Side are service marks of Nationwide Mutual Insurance Company. AM45718.05 
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1
Are you a decider? Practice managers 

must gather and analyze relevant data on 

different issues to make informed decisions 

that yield the best solutions.

2
Are you honest and principled? 

Practice managers must act with integrity 

and uphold high standards of ethical conduct. 

A significant part of the job involves ensuring 

compliance with laws, handling confidential 

information and maintaining financial accounts. 

3
Does your head rule? Strategic thinking 

and planning are essential to financial fore-

casting, marketing planning and long-term plan-

ning for practice growth. Managers must identify 

relevant questions, problems and arguments 

and offer logical and well-reasoned solutions. 

4 Are you a planner? Practice managers 

must demonstrate a penchant for organi-

zation, efficiency, prioritizing and planning. 

5 
Do you believe good communication 

is a two-way street? The ability to express 

your thoughts clearly and understandably and 

the ability to actively listen are essential to com-

municate effectively with clients and coworkers.

6 Do you have the write stuff? Managers 

are responsible for writing and updating pro-

tocols, manuals and handbooks, and they must 

also understand complex technical information 

related to different aspects of their job.

7 Are you willing to analyze that? Many 

financial, personnel and marketing respon-

sibilities require quantitative reasoning and 

analytical skills. Managers must grasp complex 

information and make correct inferences.

9 
Are you an outside-the-box thinker? 

The multi-faceted nature of the job requires 

practice managers apply resourcefulness, cre-

ativity and initiative to their responsibilities.

10 Do you love to learn? The veteri-

nary field is constantly evolving. Man-

agers must keep up with these changes and 

actively seek out new information, technolo-

gies and learning opportunities. 

11 Can you bounce? Veterinary hospi-

tals can be stressful workplaces, and 

practice managers must cope effectively with 

pressure and setbacks. Effective managers 

handle crisis situations effectively and maintain 

their composure under stress.

12 Can you roll? Because practices can 

be characterized by a fair amount of 

uncertainty and unpredictability, the ability to 

adapt work behavior in response to changing 

conditions or new information is critical.

13 Can you lead the pack? Effective 

managers influence and motivate 

others at work. They take initiative in organizing 

and coordinating team members and activities.

How did you do? If the areas of responsibility, 

knowledge and skills support your interests and 

skills, it’s time to consider the next steps to climb 

into a management position.  

ProFessional growth

Christine Shupe, CAE, is the executive director 

of the Veterinary Hospital Managers Associa-

tion. Te association is dedicated to serving 

professionals in veterinary management through 

education, certifcation and networking. 

selF-TesT
13 steps to your management path
In addition to the specifc jobs that managers assume under the fve areas of responsibility, there are 

personal skills, qualities and preferences that managers should either be comfortable with or be inter-

ested in refning. Ask yourself these questions.

8 
Do rules rule? Compliance with federal, 

state and professional regulations require 

managers to be detail-oriented and to respect 

organizational rules and policies.
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Same loyal partner 

The acquisition of Novartis Animal Health more than 
doubles the number of quality products available 
to you from Elanco. It also enables even greater 
investment in an already proven approach to bring 
you new innovations. It expands our R&D capabilities 
and pipeline breadth. Best of all, it helps us fulfill our 
mission to support you in helping pets live longer, 
healthier, higher-quality lives. 

To learn more, visit elancovet.com

Now bringing 
you even more
As the second-largest animal 

health pharmaceutical company

in the world, Elanco is better 

positioned than ever to deliver 

more innovation and value to you

©2015 Elanco CAH2009
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proFessional growth

GETTYIMAGES/LAurA CIApponI

L
eaving your job is rarely a 

simple decision. Whether 

you’re facing a better of-

fer or exiting a nightmare, your 

next consideration should be 

how to engineer a graceful exit. 

Our veterinary community 

can be a small and close knit—

perhaps even dysfunctional 

—family. Regardless of your 

reasons for moving forward in 

your career, keeping all your 

bridges intact may be one of 

the most important consid-

erations for your future—in 

both the long and short term. 

Maintaining your integrity 

will eventually increase your 

value, especially in cases where 

positions are subject to change. 

Remember, you may run into 

How to leave your job 
(the right way)
When it’s time to move on to a different job or another 
practice, it’s important to leave the right way. use these 
tips to say goodbye on good terms. By Kelley Ferguson-Greene
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colleagues on another level at 

some point. I once met a tech-

nician whose boss had previ-

ously been a kennel assistant 

under her at another practice 

in another state. Adhere to the 

simple rule of equal respect for 

all team members in any prac-

tice. Ten consider these dos 

and don’ts to make a graceful 

exit from your practice:

> Do give appropriate 

notice. Some ofces will 

defne appropriate when you’re 

hired, so start by following 

those guidelines. If your exit is 

amiable, consider the amount 

of time necessary to fll your 

position, as well as the posi-

tion you’re moving to and their 

needs. As a general rule, your 

new practice should honor your 

notice to your old practice as a 

symbol of your integrity. 

> Do be pre-

pared. Some 

ofces will not 

accept a notice 

amiably and 

may feel threatened by employ-

ees working after giving notice. 

Tey may terminate you on the 

spot. Make sure you’re fnan-

cially covered for the transition 

into your next job. 

> Do give your notice to 

the appropriate party. No 

one in your ofce should know 

of your plans to exit until your 

supervisor does. Your eforts to 

avoid ofce gossip or animosity 

maintain a high level of profes-

sionalism. You and your super-

visor will decide together how 

to announce your departure. 

> Do give 

notice at the 

end of the 

business day. 

Tis allows 

your supervisor 

appropriate time to digest the 

information and move forward.

> Don’t 

be negative. 

Approach your 

departure as an 

opportunity for 

your personal 

growth. Hopefully, your current 

employer will be sorry to lose 

you but happy to wish you well. 

If there are negative circum-

stances behind your departure, 

try to reserve those for discus-

sion in a diplomatic fashion and 

perhaps suggest an exit inter-

view at the end of your notice.

> Do give notice in per-

son. Also provide a written 

letter at that time with an exit 

date clearly defned in writing. 

Again, this notice shouldn’t 

contain negatives. Keep those 

thoughts reserved for an exit 

interview if you’re ofered one. 

Use this piece of correspon-

dence to express gratitude for 

all your employer has done for 

you during your employment.

> Do offer your help. If you 

know of appropriate candidates 

to fll your position, suggest 

them and ofer to assist in 

training them to fll your role 

in the practice. You want your 

employer to see you as an ally 

in your exit, not an enemy. Your 

boss will likely welcome eforts 

to facilitate a smooth departure. 

> Do be 

prepared for 

a counter 

offer. If your 

reasons for 

departure are 

fnancial, your employer may 

try to entice you to remain. Pre-

determine parameters—if there 

are any—that might change 

your mind. Tis is another 

reason to avoid negatives and 

make sure your supervisor is 

the frst to know. 

Sadly, not every departure 

is smooth or on good terms. 

In the end, you can only be 

accountable for your behavior. 

Act in a fashion you can be 

proud of, regardless of how oth-

ers may respond. In a perfect 

world, you will enjoy a lovely 

parting event hosted by your 

employer and greet each other 

with hugs at CE events in the 

future. Congratulations! Te 

future looks bright. 

Kelley Ferguson-Greene  is a practice 

manager at Countryside Animal Hospi-

tal in Alachua, Florida.

How to leave 

clients

Should you tell 

clients you’re 

leaving? Find out the 

answer at  dvm360

.com/byebye or 

scan the Qr code 

below. 
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For more reasons than one.

The number one most requested flea and tick protection1 is also the only one that is backed by the 

SATISFACTION PLUS GUARANTEE™*. FRONTLINE® Plus Brand Products kill fleas, flea eggs, flea larvae, 

and ticks. The guarantee provides confidence for you and your clients and is unmatched in the 

industry. For complete details visit www.FRONTLINE.com.

®FRONTLINE is a registered trademark, and ™SATISFACTION 
PLUS GUARANTEE is a trademark, of Merial. ©2015 Merial, 
Inc., Duluth, GA. All rights reserved. FLE13PLTRADE1-R (01/15).

1 Data on File.

* The guarantee offers your choice of a refund, product 
 replacement, or a FREE in-home inspection and treatment,  
 if necessary. Please see full details at www.FRONTLINE.com.
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D E N TA L  P R O D U C T S

Searchlebalab
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pet napk
TM

Toll Free: 866-PET-KNAP

Quilted fabric pet burial bags

Veterinarians

for presentation, transportation,
burial and cremation

these are the
alternative to a black bag or

cardboard box

best

Toll free

www.petknap.com

866-PET-KNAP
Petknap, Inc.

IDENTIFICATION SYSTEMS

PET LOSS PRODUCTS & SERVICES

www.tabband.com

800.521.5123

TabBand

Strong
Temporary Collars

Get more product 
information online

Researching a purchase? 

 dvm360.com offers 

hundreds more  

product listings.  

Just visit  

dvm360.com/products

Revised and refi ned, the 3rd edition is the 

perfect training tool for new and eager-to-learn 

veterinary receptionists to excel at their job!

order now
& save $5!

4499$

use code 

HANDBOOK 

at checkout

It’s the best resource you

can give to one of the

most important positions

at your practice.

Veterinary
Receptionist’s 
HANDBOOK

The dvm360

By M. T. McClister, , & Amy Midgley

This exciting 3
RD

 edition includes:

> New social media guidance

>  Free web resources 
and team training tools

>   Real-world advice from 

experienced receptionists

IMPRESS 
PET OWNERS 
AND YOUR 

 BOSS!

Powered by:

just go to 

industrymatter.com/handbook 
or call 1-800-598-6008
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Your go-to source  
for all things 
veterinary
> Cutting-edge clinical information

> Breaking news

> Practice-building insights

> Team-training tools

> Community

>  The CVC in Kansas City, Washington D.C., 

and San Diego

The definitive source for veterinarians 

and team members for veterinary news, 

medicine, business, hospital design, events, and 

community. And the portal site for dvm360, 

Veterinary Medicine, Veterinary Economics, and 

Firstline.

Firstline (Print ISSN: 1095-0613, Digital ISSN: 2150-6574) is published monthly by UBM Advanstar, 131 W. First St., Duluth, MN 55802-2065. Subscription rates: one year $21.00, two years $36.50 in the United States & Possessions; $31.50 for one year, $57.00 for two years in 
Canada and Mexico; all other countries $42.00 for one year, $78.00 for two years. Single copies (prepaid only) $10.00 in the United States; $14.00 in Canada, Mexico, and $16.00 in all other countries. Periodicals Postage Paid at Duluth, MN and additional mailing offices. POSTMASTER: 
Please send address changes to Firstline, P.O. Box 6086, Duluth, MN 55806-6086. Canadian G.S.T. number: R-124213133RT001. PUBLICATIONS MAIL AGREEMENT NO. 40612608. Return Undeliverable Canadian Addresses to: IMEX Global Solutions, P. O. Box 25542, London, ON 
N6C 6B2, CANADA. Printed in the U.S.A. © 2015 Advanstar Communication Inc. All rights reserved. No part of this publication may be reproduced or transmitted in any form or by any means, electronic or mechanical including by photocopy, recording, or information storage and retrieval 
without permission in writing from the publisher. Authorization to photocopy items for internal/educational or personal use, or the internal/educational or personal use of specific clients is granted by Advanstar Communication Inc. for libraries and other users registered with the Copyright 
Clearance Center, 222 Rosewood Dr. Danvers, MA 01923, 978-750-8400 fax 978-646-8700 or visit http://www.copyright.com online. For uses beyond those listed above, please direct your written request to Permission Dept. fax 440-756-5255 or email: mcannon@advanstar.
com. UBM Advanstar provides certain customer contact data (such as customers’ name, addresses, phone numbers, and e-mail addresses) to third parties who wish to promote relevant products, services, and other opportunities that may be of interest to you. If you do not want UBM 
Advanstar to make your contact information available to third parties for marketing purposes, simply call toll-free 866-529-2922 between the hours of 7:30 a.m. and 5 p.m. CST and a customer service representative will assist you in removing your name from UBM Advanstar’s lists. 
Outside the U.S., please phone 218-740-6477. Firstline does not verify any claims or other information appearing in any of the advertisements contained in the publication and cannot take responsibility for any losses or other damages incurred by readers in reliance on such content. 
Firstline cannot be held responsible for the safekeeping or return of unsolicited articles, manuscripts, photographs, illustrations, or other materials. Address correspondence to Firstline, 8033 Flint, Lenexa, KS 66214; (913) 871-3800; e-mail firstline@advanstar.com. To subscribe, call 
toll-free 888-527-7008. Outside the U.S. call 218-740-6477.

Follow us!
Get instant updates on critical developments 

in veterinary medicine, business, and news by 

following dvm360.

 facebook.com/dvm360

 twitter.com/dvm360
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By the numbers

An estimated 54% of 
dogs and cats in the United States 
are overweight or obese.

Source: Association for Pet Obesity Prevention 

A
nd it’s estimated that pet owners spent $22.62 billion on pet food in 2014, according to the 

American Pet Products Association. So what is your practice doing to help pet owners select 

the right diet for their pets? Try these handy tools to help keep pets at a healthy weight and 

make sure clients feed the diets that best meet their pets’ nutritional needs. 

Step 1: Have clients ever 

told you they picked Flufy’s 

or Bella’s food because it had 

more real meat or less corn? 

Bust three common pet food 

label myths at dvm360.

com/foodmyths. 

Step 2: Discuss cats’ and 

dogs’ ideal weights, and serve 

up the weight check-in forms  

at dvm360.com/cat-

weight and dvm360.com/

dogweight to track pets’ 

weight loss.

Step 3: Have a tough talk 

about treats with pet owners. A 

little education about the empty 

calories in each of the treats 

they serve up can help stave of 

excessive feeding with the form 

at dvm360.com/pettreats.

from your veterinarian

With so many pet food options, 
choosing the right diet can be 
tricky. As your veterinary team, 
we can help you select the best 
foods based on our experience 
with many pets, ignoring the 
blizzard of marketing ploys 
designed to appeal to your 
emotional needs rather than your 
pets’ nutritional needs.

3 pet food 
label myths

Fact: Your veterinarian chooses your pet’s food based on your pet’s physical exam, lifestyle, medical condition 

and other factors related to your pet’s health. So before you reach for the food you heard about on a commercial, call 

your veterinary team frst for a recommendation tailored to your pet.

Source: Tony Buffington, DVM, MS, PhD, Diplomate ACVN GETTYIMAGES/RETALES BOTIJERO

Myth 2

Myth 1 Foods labeled premium are always better for your pet. 

Te best food for your pet is one that lists real meat as the frst ingredient.

Myth 3 Te order of the ingredients is the most important factor in selecting your pet’s diet.

Truth: Some premium food companies may call out other manufacturers for using ingredients like corn or meat 

meals, knowing full well that pets do not need ingredients; they need the nutrients that are contained in ingredi-

ents. Te nutrients contained in those ingredients are more important than the ingredients themselves. Manu-

facturers, nutritionists and pet owners simply can’t predict a food’s performance based on its ingredient list. 

Tere are too many unknowns: the amount of the ingredient present in the food, the quality of the ingredient or 

the exact identity and nutrient composition of the ingredient.

Truth: Some manufacturers also make unsubstantiated claims about ingredients and manipulate their own 

ingredient lists. For example, some dry food manufacturers tout real chicken, fsh or beef as their frst ingredient 

because the food contains more of this ingredient by weight than any other ingredient. What they don’t say is 

that “real meat” is mostly water weight, which is removed when the food is made, moving it way down the in-

gredient list. Tey also neglect to mention that the technical term for “real meat” is mechanically deboned meat, 

also known as “white slime!”

Truth: Another trick some manufacturers play is called ingredient splitting, where they will list diferent carbo-

hydrates separately—corn, rice, barley, wheat or oatmeal, for example—or list out diferent forms of the same 

carbohydrate, such as ground wheat and wheat four, so these individual carbs appear lower in the ingredient 

list. Doing so makes it appear as if carbohydrates are not the frst ingredient.

Dog weight check-in form
Today’s weight: ______________ lbs.

Recommended target or ideal weight: ________________lbs. 

My dog’s daily caloric requirements for weight loss: 

30 (target or ideal weight in lbs. ÷ 2.2) + 70 = _______________ kcal a day

Recommended diet: _____________________________________________________________

_________________________________________________________________________________

_________________________________________________________________________________

_________________________________________________________________________________

Amount of diet to feed each day: _________________________________________________

_________________________________________________________________________________

Next weight check: ______________________________________________________________

Source: Dr. Ernest E. Ward Jr., Seaside Animal Care, Calabash, N.C.

W E I G H T , C A L O R I E S , A N D YO U R P E T

SOURCE: Dr. Ernest E. Ward Jr., owner of Seaside Animal Clinic in Calabash, N.C.

Ideal dog weights

Breed Weight

Beagle 26-31 lbs.

Boxer 53-70 lbs.

Dachshund less than 16 lbs. 

German shepherd 70-95 lbs.

Golden retriever 55-75 lbs.

Labrador retriever 55-80 lbs.

Miniature schnauzer 11-15 lbs.

Miniature poodle 11 lbs.

Shih Tzu 8-18 lbs.

Yorkshire terrier 8 lbs.

Ideal cat weights

Breed Weight

Domestic cat 8-10 lbs.

Maine coon 11-15 lbs.

Persian 10-11 lbs.

Siamese 5-10 lbs.

Dail y caloric needs

10-lb. cat  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .275 calories

10-lb. dog  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .300 calories

20-lb. dog  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .500 calories

50-lb. dog . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .1,200 calories

Your pet is at a healthy weight if …

Ribs are easily felt 

Stomach doesn’t sag

Waist is easily noted when viewed from above 

Your pet is o verw eight if …

Ribs are difficult to feel under the fat 

Stomach sags—you can grab a handful of fat! 

Back is broad and flat

Waist is barely visible or absent

GETTYIMAGES/LIFE On WhITE
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“I’ve actually never worked at a clinic that 

did not accept CareCredit. It’s really good for 

people who have an emergency and don’t have 

immediate funds.”

Jaime Barta, DVM 

Deerwood Animal Clinic

Jacksonville, Florida

Accepting CareCredit since 2011

©2015 CareCredit

*Brakke Consulting, Inc., a premier research and consulting fi rm that has worked with companies such 
as NCVEI and Bayer Animal Health, conducted a 4-year study commissioned by CareCredit, including 
500 veterinary practices. For the full study published in 2011, visit carecredit.com/vetresearch.

www.carecredit.com

Mention: FIRST2015VA

One little pet care card is helping to make it possible to provide the best care for more pets. That’s why more than 

20,000 veterinary practices accept the CareCredit healthcare credit card. In fact, per the Brakke study,* clients who use 

CareCredit spend 21.8% more per visit. For everything from emergencies to follow-up care. Want to practice more 

of your passion for the best pet care? Get started today by calling 877-490-1766. Already accept CareCredit? 

Call 800-859-9975 for complimentary practice-building tools.

Special off er. Call 877-490-1766 to request a complimentary practice management CD featuring 

Wendy Myers, former editor-in-chief of Veterinary Economics magazine. While supply lasts.
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Killing fleas and ticks  
can be just this easy.

With NexGard® (afoxolaner), flea and tick 

control is convenient for pet owners since 

dogs love taking the soft, beef-flavored chew.1

POWERFUL flea and tick killing all month long

CONVENIENT monthly dosing owners are used to

EASY for owners to give1 and for veterinarians  
to dispense

Prescription only with anti-diversion technology 

IMPORTANT SAFETY INFORMATION: For use in dogs only. The most common adverse 
reaction is vomiting. Other adverse reactions reported are dry/flaky skin, diarrhea, 
lethargy, and anorexia. The safe use of NexGard in pregnant, breeding, or lactating 
dogs has not been evaluated. Use with caution in dogs with a history of seizures.

®NexGard is a registered trademark, and 
™FRONTLINE VET LABS is a trademark, of 
Merial. ©2015 Merial, Inc., Duluth, GA. 
All rights reserved. NEX15TRADEADA (01/15).

1Data on File at Merial.

See brief summary on page 14
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